STOCK2TRACK

eCommerce & Online

User manual and guide — online orders, your web shop's look,
members, Amazon listings and Swiggy/Zomato setup

STOCK2TRACK 2.0 - Windows app - 17 October 2026
Screens shown use a fictitious demo company. All names, phone numbers and figures are invented.



START HERE

Before you begin

Your web shop and the back office share one product list, one stock and one set of customers. An order on the
shop appears in Online Orders; the stock moves when it is invoiced.

1. In Admin > Module Setup, switch on eCommerce, and Members, Marketplace or Online Aggregators

if you use them.
2. Give products pictures and descriptions (Inventory manual).
3. Choose a theme and set your store details (Chapter 4).

4. Add banners (Chapter 2).

Chapters

1. Online Orders 5. Members

2. Banners 6. Amazon Listings

3. Category Pictures and Pages 7. Swiggy and Zomato Setup

4. Theme and Store Details 8. Catalogues



CHAPTER 1- ECOMMERCE > ONLINE ORDERS

Online Orders

Orders placed on your web shop, from placed to delivered.

How .
Who Store staff Several times a day
often

Why it matters

An online customer waits without seeing you. Orders confirmed and shipped quickly are the ones that come
back.

How to use it

1. Open eCommerce > Online Orders. The tiles show today's orders, pending orders, today's revenue and
the amount pending.

2. Press the eye icon to see the order: customer, payment, address, timeline and items.

3. Move the order on with Update Status: Confirmed, then Convert to Invoice. The bill is created and the
stock leaves your shelf.

4. Then Shipped (with the courier and tracking number), In Transit, Out for Delivery and Delivered (with
who received it). For cash on delivery, Delivered marks the payment as collected.

5. Use Edit Order to change items before shipping; an existing bill is updated with it.



STOCK2TRACK

Online Orders

CLASSIC BLUE

¥ QUICK INVOICE

+ NEW INVOICE

l 17-09-2026 o] 17-10-2026 o] All - All - r Q " — FILTER
(2)
Today's Orders Fending Orders Today's Revenue Total Pending Amount
3 12 5,443.00 25,625.00
oActions OrderNo v = Customer Phone Status Payment Items Grand Total Invoice # Placed On
©C g | wesso Swathi Dsouza 9000100037 Online / Paid 384700 | - 17-Oct-2026 0817 PM
©C g | wessoz Deepa Joshi 9000100057 Online / Paid 54800 | - 17-0¢ct-2026 0717 PM
© WEB5023 Arun Rao 9000100058 Online / Paid 104800 | - 17-0ct-2026 0317 PM
© WEB5020 Sneha Rao 9000100042 Online / Paid 49800 | - 16-Oct-2026 06:17 PM
© WEB5006 Karthik Sinha 900010001 Online / Paid 209800 | - 14-Oct-2026 107 PM
o WEBS014 Karthik Sinha 9000100011 Online / Paid 49800 | - 11-0ct-2026 077 PM
o C WEB5015 Vinay Dsouza 9000100034 online / Paid 168800 | - 11-0ct-2026 06:17 PM
oY WEB5005 Saritha Khan 9000100050 Online / Paid 74800 | - 10-0ct-2026 0417 PM
@ g | wesso Pavani Bhat 9000100028 coD / Pending 1899.00 | - 07-0ct-2026 0217 PM
e ¢ WEB5013 Teja Naidu 9000100017 Online / Paid 124800 | - 07-0ct-2026 0217 PM
oY WEBS019 Vasanthi Kumar 9000100055 coD / Pending 5097.00 | - 07-Oct-2026 1217 PM
Lo WEB5001 Sai Joshi suooioooas | (CIEED coD / Collected 108800 | — 05-0ct-2026 0117 PM

Figure 1. Online orders

° Dates, status, location and search
o Today's orders, pending, revenue
e Where each order is

o The bill, once invoiced
e View, update status, edit, invoice




Order #WEB5021

Customer Status

Swathi Dsouza

9000100037

Payment Totals
Method: Online Sub Total: 3,847.00
Status: Paid Tax: 0.00

Grand Total: 3,847.00

Delivery Address
Flat 12, Sri Sai Residency, Madhapur, Hyderabad 500081

Timeline

Placed 17-Oct-2026 0917 PM

Order Items
Praduct Price Discount Total
Leather Wallet 999.00 0.00 999.00
Kids Denim Shorts 649.00 0.00 649.00

Women's Printed Saree 2189.00 0.00 2,189.00

CLOSE

Figure 2. An order

o Customer, payment, address, timeline and items
Before you start
I Privilege Orders. The eCommerce module must be on.

Good to know

® An order must be invoiced before it can be shipped.

® (Cancelling after the invoice does not cancel the bill or return the stock; raise a return.
e Status changes made here do not message the customer. Call or WhatsApp them yourself.
L]

There is no bell alert for new web orders; check this page through the day.



CHAPTER 2 - ECOMMERCE > BANNERS

Banners

The pictures on your shop's home page: the top carousel and the mid-page spotlight.

H
Who Owner ow For each campaign
often

Why it matters

The banner is the first thing a visitor sees. Change it with every festival and offer.

How to use it

1. Upload the picture somewhere public (1920 x 500 pixels, under 200 KB) and copy its https address.

2. Open eCommerce > Banners. Type the Title and Subtitle, paste the Image URL, and type where a tap
should go in Link URL.

3. Choose the Position: Hero (top carousel) or Spotlight (mid-page). Set the order and press Add Banner.

4. Your banners are listed below; edit, switch off or delete them there.
= STOCK2TRACK @ CLASSIC BLUE g' ¥ QuiCK INVOICE + NEW INVOICE =

W Banner Management

Add New Banner

(O o= e
] l https://filecdn.catchus.in/Stock2Track/bannerl.jpg [categories ]

o " Sort Order ~
l Hero (Top Carous.. ~ 0 o ® Active

o|B anners (IO)I

Festive Collection 2026

l Title* Subtitle

Sarees, kurtas and more — new arrivals every week 4
Y hups/ffilecdn cc:tc-1usinlstuckZT-o:k]Temp\mgs/sm—demo—s-moﬂ'hero-1—fes!ive—coHecuaw—2326jog@ [category/2/womens-wear [ ]

Footwear [[orcter: 1 Jl spotiignt

Up to 30% off this week L4

©2 hitps:f ffilecdn.catchus mlstncsz-ock]Tamp\mgsﬁszlfdemsfs-mn[spml'g-\|fHentwea-lagz [category/6/footwear I

aceessories (D) Longn

Finish the look ’

G https:/ [filecdn.catchus. mlstucsz-ock]Temp\mgsﬁsmfdemofs-mo/’spu\l'g-\|7270ccessor'esJpg@ fcategory[Sfaccessories [ ]

Men's Wear

Smart, everyday and occasion wear L4

Figure 3. Banners
G Title and subtitle o Top carousel or mid-page
o Picture address and where a tap goes o Your banners

Before you start



Privilege Settings.

Good to know

® This screen takes a web address; it does not upload files.



CHAPTER 3 - ECOMMERCE > CATEGORIES / PAGES (CMS)

Category Pictures and Pages

The picture for each category on the shop, and the fixed pages: About Us, FAQ, Privacy, Terms.

H
Who Owner o Occasionally
often

Why it matters

A category with a picture gets clicked. Clear terms and a privacy page are what a buyer checks before paying.

How to use it

1. Open eCommerce > Categories. Press the pencil on a category, paste the Image URL (600 x 400 pixels),
and press Save.

2. Open eCommerce > Pages (CMS). Press the pencil on a page, change the Title or the Content, and
press Save.

= STOCK2TRACK @ CLASSIC BLUE ‘. ¥ Quick INVOICE + NEW INVOICE

ss Category Image Management

Collections (15)
L1 2 3 ]

Collection Name Image URL Products Actions
ACCESSORIES https://filecdn.catchus.in/Stock2Track/ Tempimgs/s2t-demo-sho... o ra
BED & BATH https://filecdn.catchus.in/Stock2Track/ Tempimgs/s2t-demo-sho... o ra
CAFE MENU No image set (15 ] 7’
FMCG No image set (6 ] 4
FOOTWEAR https://filecdn.catchus.in/Stock2Track/ Tempimgs/s2t-demo-sho... o ra
GROCERY No image set (5] 7’
HEARING AIDS https://filecdn.catchus.in/Stock2Track/ Tempimgs/s2t-demo-sho... o rd
HOME TEXTILES https://filecdn.catchus.in/Stock2Track/ Tempimgs/s2t-demo-sho... o ra
JEWELLERY No image set (] ’
KIDS WEAR https://filecdn.catchus.in/Stock2Track/ Tempimgs/s2t-demo-sho... o rd
MEN'S WEAR https://filecdn.catchus.in/Stock2Track/ Tempimgs/s2t-demo-sho... o 7
MOBILES https://filecdn.catchus.in/Stock2Track/Tempimgs/s2t-demo-sho... o 7
SERVICES Q /s
SPARE PARTS No image set (5] /
WOMEN'S WEAR https://filecdn.catchus.in/Stock2Track/ Tempimgs/s2t-demo-sho. ;] yd

Figure 4. Category pictures

o Picture address o Change the picture
o Products in the category



= STOCK2TRACK

B Pages (CMS)

static Pages (4)
Title

About Us

slug

[ ooout

{foq ] FAQ
{ orvacy ]

privacy Privacy Palicy

Terms & Conditions

Content Preview

<h2>About Stock2Track Demo Store</h2..
<h3>How long does delivery take?</h3><..
<p>We use your details only to deliver yo..

<p>Exchanges within 7 days with the bill...

@ CLASSIC BLUE

Q' ¥ QuICK INVOICE

Active

Last Updated

2026-09-27 22:17

2026-09-27 22:17

2026-09-27 22:17

2026-09-27 22:17

+ NEW INVOICE L

C REFRESH
o

Actions
Id
4

7

Figure 5. Shop pages

° Page

e Shown on the shop
Before you start

I Privilege Settings.

Good to know

e (ategories are created with your products; this screen only sets their pictures.
® Page content is HTML. Keep a copy before changing it.




CHAPTER 4 - ECOMMERCE > THEME & SETTINGS

Theme and Store Details

The look of your web shop and its name, email, phone and tagline.

Who Owner

Why it matters

How
often

Once

A theme made for your trade (fashion, grocery, electronics) makes the shop look like yours.

How to use it

1. Open eCommerce > Theme & Settings. Click a theme card under Store Theme, then Save Theme. The

shop changes the next time it is opened.

2. Under Store Information, type the store name, contact email and phone and a tagline, and press Save

Store Info.

= STOCK2TRACK

@ CLASSIC BLUE

g. ¥ quick INvOICE

+ NEW INVOICE

@ eCommerce Theme & Settings

lStore Theme

Select the industry theme for your eCommerce storefront. This changes the colors, fonts, and layout style.

2 Fashion & Garments ®
Elegant, minimal with pink accents

Font: Montserrat

Fashion Pro
B Premium boutique with gender sections & trust

badges

Font: Playfair Display

Luxury
+
+¢ Premium black + ivory + gold; Playfair serif, hairline

accents, slow fades

Font: Playfair Display

Boutique
@ Warm cream + forest green & burgundy; Cormorant

italic, hand-crafted feel

Figure 6. Theme and settings
0 Choose a theme

o Store name, email, phone, tagline

Before you start

I Privilege Settings.

Grocery & Hypermart
Fresh, vibrant with green & orange

Font: Nunito

= Garments With Images
Bold banners, promotional deals & brand showcases

Font: Montserrat

Contemporary
Off-white + sage & terracotta; Manrope, rounded

cards, soft shadows

Font: Manrope

Minimal Editorial
Stark white, oversized Inter Tight, hairline dividers,

single ink accent

o Save

[ Electronics & Tech
Professional, modern with blue accents

Font: Inter

Go Colors
Colorful, feminine with shade browsing & category

tabs

Font: Poppins

street [ Youth
Bold red + pink, Bebas display, chunky pill buttons with

shadow offset

Font: Bebas Neue

Showcase
Full-bleed 80vh hero, wider container, larger product

grids, reordered sections (Best Sellers first)



Good to know

® The store name, email and phone are your company details: they also change what prints on your bills.



CHAPTER 5 - ECOMMERCE > MEMBER POSTERS / MEMBERS REPORT
Members

Customers who join your store's web app see their bills, savings and points. Posters invite them; the
report shows how many joined.

H
Who Owner ow Weekly
often

Why it matters

A member comes back: they see their points and savings every time they open the app.

How to use it

1. Open eCommerce > Member Posters. Type your Store web app address and press Save.

2. Press Print poster (A4) for the entrance and Print counter card (A5) for the counter. Each carries a QR
code to join or to see the bill live.

3. Open eCommerce > Members Report: members, new this week, active, the share of bills by members,
points outstanding, and the recent and top members.

I —— ye— R

Member posters

Print these for the entrance, the shelves and the counter. Each QR opens your store's web app on the customer's phone.

S (2]
l https:/ [shop.example.com ] B save || £ PRINT POSTER (A4) H £ PRINT COUNTER CARD (A5) "

Stock2Track Demo Store

Become a member. It's free.

Scan with your phone camera, enter your mobile number, done.

See every bill — and how much you saved on each
Collect points on every purchase and redeem them here

Show your member QR at the counter — no need to say your number

S RN

Watch your bill live on your phone while it is being made

Figure 7. Member posters

o Your store web app address o Print the poster and counter card



STOCK2TRACK CLASSIC BLUE ¥ QUICKINVOICE | + NEW INVOX
Members
Who joined, who keeps coming back, and what the points are worth. Refreshes on open.
MEMBERS NEW THIS WEEK ACTIVE (30 DF\VS) MEMBER BILLS POINTS OUTSTANDING LIVE BILLS TODAY
21 14 21 7% 21,542 6
17 in 30 days billed at least once of bills in 30 days - 22,26,841 worth 21 each watched on a phone
[Resent members ] 1foP members (90 days)
Name Mobile Joined Bills Spent Last login Name Bills Spent Saved Points Last visit
Mikhil Goud O0eeennOld 1;);3;1 0 704586 Let;)ctzuza Yamini lyer 10 7121969 7488 121969 17 Oct 2026
Priya Sharma 7 39,078 7836 39078 17 0ct 2026
) 15 Oct 16 Oct 2026 -
Ravi Rao 90+++++018 27 730,667 Divya Menon 9 722,784 7330 22784 16 Oct 2026
2026 otp
) Arjun Nair 8 722,247 #1590 22247  020ct 2026
Mahesh Achari 90wl 12 O &1 zoomp 00012028
2026 otp Padma Gupta 8 217,381 7284 17381 10 Oct 2026
Yarini lyer 90wem0ns 2 OCt 58 @asggg C Oct2026: Rekha Goud 9 215,840 71,646 158.4 09 Oct 2026
2026 o pin
Sunil Reddy 8 714,722 7952 14722 15 Oct 2026
) 14 Oct
Divya Menon 0sseeeI3 2025 50 242747 Shiva Chowdary 9 213,959 71,372 13959 16 0ct 2026
) ) 14 Oct Nikhil Goud 9 713,883 72644 13893 17 0ct 2026
Arjun Neir 2028 33 778,203
Vinay Rao 9 713,614 7968 13614 06 Oct 2026
‘ 14 Oct
Priya Sharma 2028 33 781,352
Srikanth Neir 90w-e00g 2O 63 @azzo  20ct20%6:
2026 otp
Karthik Sinha goweemeon 2O 62 @035 S Oct2028:
2026 otp
Padma Gupta 90we002 O 56  =gaz0 o Oct0%6:
2026 pin
Thomas e 1306 s snapen | 140ct2026-
Figure 8. Members report
° New, active, member bills, points, live bills o Top members

e Recent members

Before you start

Privilege Settings. The Members module must be on.

Good to know

® Points are worth X1 each. The earning rate is set in Settings > General > Loyalty Points.



CHAPTER 6 - ADMIN > MARKETPLACE LISTINGS
Amazon Listings

Match your products to their Amazon listings, ready for stock and price sync.

How
Who Owner When you start on Amazon
often

Why it matters

With the mapping done now, switching on sync later needs no further work.

How to use it

1. Open Admin > Marketplace Listings. The banner reminds you: mapping only, nothing is sent to
Amazon yet.

2. Under Accounts, type the account name, your Amazon Seller ID, which branch's stock it uses, and the
Stock buffer (units held back for the counter). Press Save.

3. Under Listings, type each product's Seller SKU and ASIN. Or download Amazon's All Listings Report,
paste it into Bulk Import and press Match and import.

= STOCK2TRACK @ CLASSIC BLUE ;' ¥ QUICK INVOICE + NEW INVOICE =

m Marketplace Listings

Match your products to their Amazon listings

I @ Mapping only — nothing is sent to Amazon yet. Fill this in now so stock and price sync can be switched on later without a delay.

| ACCOUNTS LISTINGS (0/0) BULK IMPORT
l Amazon.in A2DEMO7SELLER Main Store X - 1 v] B SAVE

Leave empty to use all locations combined Units held back from Amazon

E Stock buffer: With a buffer of 1, Amazon is told you have one fewer than you really do. That last unit is reserved for the counter — so a shopper and an Amazon order cannot both buy it.
Cancelling an Amazon order damages the seller's account health.

=

No marketplace account yet. Add one above to start mapping.

Figure 9. Marketplace listings
o Mapping only for now o Accounts, listings, bulk import
o Account, seller ID, stock location and buffer

Before you start



Privilege Marketplace Setup. The Marketplace module must be on.

Good to know

e Bulk import matches on the manufacturer's barcode (EAN). Products with your own barcodes must be
mapped by hand.



CHAPTER 7 - ADMIN > AGGREGATOR SETUP

Swiggy and Zomato Setup

Each outlet's connection to the food delivery platforms, and which menu items they sell.

H
Who Owner ow When you go online
often

Why it matters

Mapped items mean an order from Swiggy or Zomato arrives as a proper order, with the right dishes.

How to use it

1. Open Admin > Aggregator Setup. Under Outlets, press Configure on an outlet. Enter the store
reference and credentials, tick Swiggy, Zomato and ONDC, and switch the outlet on.

2. Under Item Mapping, paste the platform's reference against each dish. It saves as you type.

3. Order Log will list every order received, including any that failed.
= STOCK2TRACK @ CLASSIC BLUE " ¥ QUICK INVOICE + NEW INVOICE =

Online Aggregator Setup

One middleware connection serves Swiggy, Zomato and ONDC. Configure each outlet below, then map its menu items.

I @ Configuration and item mapping are available now. Menu push and live order relay switch on once the middleware credentials are issued and the connector is released.

|e ™ OUTLETS 9 ITEM MAPPING L] orber LoG
00— O
Outlet Store Ref Channels Auto Accept Active Items Mapped
Godown - - Yes Inactive 0/79
Kukatpally Branch - - Yes Inactive 0/79
Main Store - - Yes Inactive o/79
Route Van TS09 UC 7788 = = Yes Inactive 0/79
Figure 10. Aggregator setup
a What works now e Dishes mapped
e Outlets, item mapping, order log ° Swiggy, Zomato, ONDC

Before you start

I Privilege Aggregator Setup. The Online Aggregators module must be on.



Good to know

® Setup and mapping work now. Menu sending and live orders start once the middleware credentials are
issued.



CHAPTER 8 - INVENTORY > CATALOGUES

Catalogues

A PDF catalogue of chosen products, with pictures, prices and stock, to share on WhatsApp.

How
Who Sales staff When a customer asks for one
often

Why it matters

A catalogue in a customer's phone keeps selling after they leave.

How to use it

1. Open Inventory > Catalogues. Type a Catalogue Name and press Add; click it in the list.

2. Tick the products to include. Choose Show Images, Show Avl Qty, landscape and the number of
columns.

3. Press Download Catalogue.

B8
= STOCK2TRACK @ cuassiCBLUE M ¥ QUICK INVOICE + NEW INVOICE =
Catalogues
l Catalogue Name I
Cu\umnsA o
Show Images Show Avl Qty [ Landscape | 5 l ¥ DOWNLOAD CATALOGUE ]
v
CGIG\OQUGS Search products
Catalogue Name Actions o
) . _ select Product Name © = Barcode © = uqc Category = = Price Inc GST Offer Price Available In Offer
Women's Festive Wear [ ]

Figure 11. Catalogues
G Name a catalogue o Make the PDF
e Pictures, stock, layout o Tick products to include

Before you start

I Privilege Category View. Products need pictures (Inventory > Bulk Image Assign).



Good to know

® Deleting a catalogue does not ask first.



REFERENCE

Order statuses

Placed Confirmed or Cancelled
Confirmed Convert to Invoice, or Cancelled
Invoice Created Shipped or Cancelled
Shipped In Transit, Out for Delivery, Delivered or Returned
In Transit / Out for Delivery Delivered or Returned
Delivered, Returned, Cancelled Final
Permissions
Orders Online orders
Settings Banners, categories, pages, theme, members
Marketplace Setup Amazon listings

Aggregator Setup Swiggy and Zomato



